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Note: There are EIGHT questions of equal marks. Candidates are
required to attempt any FOUR questions.
Section-A

Q.1. “Along with globalization, Information technology is causing a service revolution.”
Discuss.

Q2. (i) Explain the concept of expanded marketing mix for services.

(ii) Highlight the importance of New Product Development (NDP) in insurance industry.

Section - B

Q3. (i) ‘Branding plays a special role in financial services.’ Elaborate.

(ii) Write a detailed note on Product diversification in financial services.

L]

Q.4. Discuss the different pricing strategies and methods that are used during pricingsof banking
products

Section-C

Q.5. Describe the importance of business correspondents in delivery of baking services in
rural areas. Also, discuss the challenges faced by business correspondents in distribution
of banking services.

Q.6. What is Promotion mix? Explain the different components of Promotion mix.

Section-D

Q.7.  Highlight the importance of multi-channel marketing in insurance industry. Also, explain
the functions performed by distribution channels in insurance industry.

- Q8. Explain the different factors influencing the selection of channel members in banking
industry.
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